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1 Scope

This Code of Conduct applies to all companies and locations and to all employees of the Brickner
Group worldwide. All employees of the Briickner Group are obliged to familiarize themselves
thoroughly with this guideline and to use it as a binding standard for their actions.

2 Objectives

Our Code of Conduct is at the heart of our corporate culture and serves as our internal compass. It
provides us with guidelines that enable us to make decisions and act according to uniform standards
anywhere in the world. As an expression of our ethical and social responsibility, the Code of Conduct
sets minimum standards for our social conduct, regardless of where in the world and in which area
we work. It is binding for all of us. The Code of Conduct forms the basis of our common corporate
culture and shows what we stand for. By observing the rules of our Code of Conduct, we help to
maintain the trust of our customers and business partners in the Brickner Group and ensure the
economic success and continuity of all companies in the Briickner Group.

3 Key topics

3.1 Social responsibility

It is crucial to safeguard human rights and protect minorities. We only want to achieve business
success if it is in line with the human rights recognized by the international community. To us, it is
the individual who counts, not the nationality, ethnic origin, gender, skin colour, family or marital
status, age, disability, religion, political beliefs or sexual orientation.

That is why when we work together with others, both within the Brickner Group and with our business
partners, we uphold human rights as fundamental standards that apply to everyone.

We are committed to the four fundamental principles of the International Labor Organization (ILO),
namely the freedom of association, the right to collective bargaining, the elimination of forced and
child labour, as well as the prohibition of discrimination in employment and occupation. We also
prohibit any form of human trafficking. We strive to ensure equal opportunity in the labour market
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and cultivate an atmosphere of diversity and tolerance, since our diverse teams form the basis for
our achievements.

All of us want a safe, healthy work environment, which is why we implement all the applicable
accident prevention and comply with technical specifications for workplace safety. We rely on local
laws and regulations as minimum standards.

We ensure fair pay and take care that working hours do not exceed the maximum hours permitted
under the applicable laws and regulations.

3.2 Prohibition of corruption

We are committed to free and fair competition in which those with the best products and services
emerge as winners. Corruption causes decisions to be made for inappropriate reasons. It stands in
the way of progress and innovation and distorts competition. This is why bribing public officials and
employees of businesses as well as taking bribes are punishable as criminal acts all over the world.
Corruption also runs counter to our fundamental understanding of who we are. The Briickner Group
stands out for the superior quality of its machines and services and for its employees’ extraordinary
expertise and dedication, and it competes fairly on the global markets.

We are also aware that working with third parties who support our sales and distribution activities
carries the risk that these parties will unfairly influence our business partners and use the
compensation paid to them for corrupt purposes. With this in mind, we are extremely conscientious
and careful when selecting or working with consultants and intermediaries. We do not want potential
legal violations committed by third-party intermediaries to tarnish our company’s reputation — or,
worse, expose us to liability. For further details on working with consultants and intermediaries,
please see the guideline titled “Consultancy and Agency Agreements in Sales and Marketing.”

3.3 Gifts and invitations

In general, gifts and invitations are common parts of business life. If these benefits stay within
reasonable limits, they are viewed as permissible ways of cultivating customer relationships, and
there is no reason for concern. We are always aware that benefits like these can be viewed as bribes,
if they overstep reasonable bounds. We make certain that delegation visits and plant tours are always
organized as business events and take place under appropriate conditions. We take special care to
examine our behaviour where there are multiple gifts or invitations or where the timing coincides with
the signing of a contract.

Further details on gifts and invitations are set out in the “Gifts and Invitations” guideline.

3.4 Transparency and openness in case of conflicts of interest

Ensuring that employees, including members of the executive management and managing directors
alike do not face conflicts of interest or divided loyalties is important to us. We are aware that some
situations may involve competing or conflicting interests. In cases like these, personal interests may
conflict with those of the Briickner Group. These kinds of conflicts can arise from family relationships,
partnerships, business interests or private acquaintances. They can also be the product of side jobs
and similar activities outside a person’s employment with the Brickner Group. Conflicts of interest
as such do not represent misconduct in general, and they are not unusual. What counts is how we
deal with them. Our working relationship is founded on mutual trust and on efforts to meet our
customers’ requirements. Our work should always be geared toward securing the success of the
Briickner Group. With that in mind, we always prioritize benefits to the Briickner Group over personal
benefits, and we are open and transparent in our dealings with possible conflicts of interest.
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3.5 Donations and sponsoring

Our economic success allows us to donate to nonprofit organizations, as well as providing financing
to institutions and associations. We donate in our own initiative and without requesting or expecting
anything in return.

We do expect something in return for our sponsoring activities, but always in proportion to the
measures undertaken. The goal of our sponsoring activities is to raise our company’s profile and
enhance our public image.

3.6 Prohibition of money laundering

Our company guideline is not to do any business with persons or organizations involved in criminal
or illegal activities. Money laundering serves to legalize assets that have been obtained illegally,
especially money. Funds obtained through criminal activity are put into circulation in the regular
economic cycle to make them appear legal. In many cases, companies are often misused for this
purpose, inadvertently aiding and abetting money laundering. One especially critical aspect is that
the companies involved do not necessarily have to know that money is being laundered. Even
careless involvement can have serious adverse consequences for all concerned.

3.7 Protection and security of personal data

We respect each individual's personality and rights of self-determination, so we take special care to
protect the personal data entrusted to us. In today’s digital world, the scale of personal data collection
and sharing has grown considerably. Data can be collected, forwarded, analysed and put to use
quickly. That's why we believe it is especially important to deal responsibly with personal data. This
includes information on employees, applicants, customers and business partners. We protect these
data by only using them for the intended and permissible purposes. We are transparent about how
we process data and comply with the required security precautions to protect information. Employees
who work with personal data receive advice and support from the data protection officer and are
encouraged to contact the officer with questions anytime.

3.8 Protection of business and trade secrets, company property and IT security

Through our personal hard work and dedication, we create new tangible and intangible assets each
and every day. We treat these assets with careful consideration and make sure they are not used for
the wrong purposes, wasted or misused. Intangible assets, such as inventions and innovations, are
key competitive factors, so they are also significant assets. They are what helps us keep our edge
on the market as an innovative company. In our work, we handle this kind of information every day,
whether orally, in writing or in digital form. We adhere to all security precautions that have been put
in place to always protect this information and we are especially mindful when dealing with this kind
of information in public places.

Our customers and suppliers also rely on our reliability and discretion.

The success of our customers and suppliers is also our own success. We treat their protected
information as strictly confidential. Our customers and suppliers can rely on this, just as we trust them
in this regard.
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3.9 Fair competition

Special laws on competition and antitrust laws help keep competition fair. To us, fair competition
means winning over our customers and suppliers with the quality of our products as well as with our
ideas and innovative solutions.

Eliminating competition hinders companies’ innovative drive. Prices become distorted, and in many
cases, product quality suffers as well. With this in mind, we firmly reject all unlawful anticompetitive
agreements, such as price fixing, with other market participants. We are aware that even merely
sharing non-public information that is relevant to the market and agreements between enterprises at
different levels of the market can affect competition and may therefore be prohibited under antitrust
law. Particular caution is needed at association meetings and other events where industry players
come together. The opportunities for dialogue and discussion that these occasions offer must not be
used to share confidential market and company information in order to influence the market.

We hold a leading position in the market in some countries and business areas. We take care not to
hinder other market participants, customers, and suppliers by always acting responsibly with regard
to our position in the market. We are particularly cautious when customers request exclusivity, as
this can also have an impact on competition.

3.10 International trade in goods and services

We are an internationally active group of companies. International movement of goods is a part of
our day-to-day business. This makes compliance with the rules and regulations in the sectors of
customs and export control, as well as tax especially important. We are aware that there are many
different restrictions concerning the nature of the product, the country of origin or the destination
country, as well as the customer’s identity. Special tax rules in the destination country and regulations
on the origin of goods may also be relevant.

3.11 Environmental protection

Protecting the environment and climate is one of the greatest challenges of our time. We comply with
the applicable regulations governing general environmental protection, waste management,
chemical legislation, water protection, energy supply, climate protection, and emission control. We
have always been committed to the important issue of conserving valuable resources and promoting
a circular economy. We implement certified management systems, monitor our energy and
environmental performance indicators, and take the necessary measures to minimize harmful
impacts on water, air, and soil. As a leading innovative company, we are aware of our responsibility
for environmental protection and are continuously working to do our part for a sustainable future in
the plastics and packaging industry. We develop innovative technologies and creative solutions. This
enables us to improve our environmental performance along the value chain and help our customers
meet increasingly stringent environmental requirements.

3.12 Truthful information

Customer satisfaction is our goal. We achieve this by providing high-quality products and services.
Occasionally, though, a customer may ask us to include certain information in invoices or other
documents, or to change certain information after the fact, like the invoice date, the value of the
machine purchased, or the number of parts sold. The customer may have legitimate reasons to make
these kinds of requests, or they may be prompted by dubious interests. Customers may wish to use
the altered information to obtain funds, subsidies, higher loans, or insurance benefits to which they
would otherwise not be entitled to. However, if we provide false information on documents used by
customers to obtain a financial advantage to which they are not entitled, we would also be liable to
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prosecution for aiding and abetting. We therefore question unusual or conspicuous customer
requests and only provide information that is true.

4 Contact and whistleblower system

You can also report a violation or suspected violation confidentially to our whistleblower system,
which you can find under “Compliance” on the Briickner Group website. The system also allows
asking questions. The whistleblower system is maintained by an independent external provider. The
identity of the person making the report will not be disclosed unless the person wishes it to be
disclosed. For more information on the compliance organization, please refer to the guideline
“Compliance code of the Briickner Group”.



