





5. Sponsoring and donations

Our economic success allows us to donate to non- = \We donate voluntarily and without
profit organizations and to provide support, including anything in return.

financing, for research and development activities

conducted by institutions and associations. We give = All of our donations and sponsoring
back on our own initiative and without requesting or activities are subject to a transparent
expecting anything in return. approval process.

We do expect something in return for our sponsoring
activities, but always in proportion to the measures
undertaken. The goal of our sponsoring activities is to
raise our company'’s profile and enhance our public
image.

make sure our donation
sponsoring activities are
ns,oarent., ,




6. Prohibition of money laundering

Our company policy is not to do any business with
persons or organizations involved in criminal or illegal
activities. Money laundering serves to legalize assets
that have been obtained illegally, especially money.
Funds obtained through criminal activity are put into
circulation in the normal economy to make them seem
legal. In many cases, companies like the Briickner
Group are used as a screen to do this, making

these companies unwitting accessories to money
laundering. One especially critical aspect here is that
the companies involved do not necessarily have to
know that money is being laundered. Even careless
involvement can have serious adverse consequences
for all concerned.

= \We perform careful identity checks
on customers, service providers and
other third parties before the Bruckner
Group enters into any business relation-
ship with them.

= \We strive to limit our business
relationships to third parties whose
financing is derived from legitimate
sources.

= \We make all payment flows transpa-
rent and handle them in accordance

with the law.

= \We do not accept cash payments.

check our customers’
ntities carefully and follow up
questionable transactions and

customer requests.




en handling personal data, we protect the personal 7

t . Protection and security
s of all employees, business partners and other
rd parties. We adhere strictly to all laws regarding the of pPerson al data

protection and security of personal data.

We respect each individual’s personality and rights of = \We are aware of where, how and
self-determination, so we take special care to protect for what purpose we process which
the personal data entrusted to us. In today’s digital personal data.

world, the scale of personal data collection and shar-

ing has grown considerably. Data can be collected, = \We take care to keep the handling
forwarded, analyzed and put to use quickly. That’s why of personal data to a minimum and
we believe it is especially important to deal responsibly to ensure that personal data are only
with personal data. This includes information on shared within the limits of the law,
employees, applicants, customers and business both outside and inside the Brickner
partners. We protect these data by only using them Group.

for the intended and permissible purposes. We are
transparent about our processing of data and comply
with the required security precautions to protect
information. Employees who work with personal data
receive advice and support from the company’s data
protection officer and are encouraged to contact the
officer with questions anytime.




careful in how we handle them.

appreciate how valuable company property,
wledge, patents, and business and trade secrets
to the Brtickner Group and third parties, and we are

[ g
e

Protection of business and
trade secrets, company property

and |T security

Through our personal hard work and dedication,

we create new tangible and intangible assets each
and every day. We treat these assets with careful
consideration and make sure they are not used for
the wrong purposes, wasted or misused. Intangible
assets, such as inventions and innovations, are key
competitive factors, so they are also significant assets.
They are what helps us keep our edge on the market
as an innovative company. In our work, we deal with
this kind of information on a daily basis, whether orally,
in writing or in digital form. We adhere to all security
precautions that have been put in place to protect this
information at all times and are especially mindful when
dealing with this kind of information in public places.

But we are not the only ones who trust in our reliability
and ability to keep information confidential — our
customers do, too. Their success is also our success.
We treat our customers’ proprietary information as
strictly confidential. Our customers can count on us to
do this, just as we trust in them to do the same.

= Our knowledge is the basis of our
success. We are aware of this and
protect that knowledge.

= \We utilize the Brlckner Group assets,
both tangible and intangible, exclusi-
vely for business purposes.

= \We are aware that electronic pro-
cessing of data, especially e-mail, is
vulnerable to security problems.

= \We take special care to protect the
software used in our machines.

= \We respect and protect our business
partners’ business and trade secrets
as if they were our own.

= \We protect confidential informa-
tion that we receive in the course of
our work and prevent unauthorized
sharing.



9. Fair competition

Special laws on competition and antitrust laws help
keep competition fair. To us, fair competition means
winning over customers with the quality of our
products and with our ideas and innovative solutions.

Without competition, companies’ innovative drive
suffers. Prices become distorted, and in many cases,
product quality suffers as well. With this in mind, we
firmly reject any and all unlawful agreements, such as
price fixing, and other anticompetitive agreements with
other market participants. We are aware that even
merely sharing non-public information that is relevant
to the market and agreements between enterprises

at different levels of the market can affect competition
and may therefore be prohibited under antitrust law.
Particular caution is needed at association meetings
and other events where industry players come
together. The opportunities for dialogue and discussion
that these occasions offer must not be used to share
confidential market and company information in order
to influence the market.

We are the market leader in some countries and busi-
ness segments. We are careful to ensure that we do
not impede other market participants and customers
by always dealing responsibly with our leading position
on the market.

We are especially cautious when customers request
exclusivity, as this can also impact competition.

= Competition spurs us on and challen-
ges us to make our products among
the best on the market.

= \We do not make any anticompetitive
agreements with competitors, sup-
pliers or customers.

= \We do not share or accept any infor-
mation that can be used to deduce
current or future market behavior.

= \We are aware that there are areas
where the Briickner Group occupies a
dominant position. We are careful not
to abuse our position in these cases.

r ability to compete is based on
quality of our products. We do not
gage in prohibited agreements with
others, nor do we share confidential
information with competitors.



make certain our products do not fall into the wrong
ds by adhering to all export control regulations

t are relevant to our worldwide business. All of our
imports and exports are always in accordance with the
applicable customs and import regulations.

10. International trade in

goods and services

Our company operates internationally. International
movements of goods are a part of our day-to-day
business. This makes compliance with the rules and
regulations in this sector especially important. We are
aware that there are many different rules to observe,
and that there can be restrictions concerning the
nature of the product, the country of origin or destina-
tion country, and even the customer’s identity. Special
tax rules and regulations on the origin of goods can
also apply.

= \We are aware of what we supply to
whom, in what country, and for what
purpose.

= \We support each other within the
Bruckner Group in order to observe
the regulations that apply to proper
exports and imports.

= \We adhere to the applicable import
regulations for goods, even in urgent
cases.



YES,

ur role as part of the plastics and packaging

ustry, we are aware of our responsibilities in terms of
tecting the environment and our climate. We harness
innovation to reduce our environmental impact and

Protecting the environment is one of the major
challenges of our time. Environmental protection
regulations apply to various fields. There are laws on
general environmental protection, handling of waste,
chemicals, clean water, protecting the climate, and
preventing and limiting emissions. We have always
been concerned with the important issue of conserving
valuable resources. We develop innovative techno-
logies and creative solutions that reduce our own
environmental impact and help our customers meet
increasingly stringent environmental requirements.

11. Environmental protection

= \We deal responsibly with natural re-
sources and use energy sparingly. We
ensure that raw materials, products,
and waste are stored, transported,
and disposed of safely.

= As an innovation leader, we are aware
of our responsibility to protect the
environment. We are always hard
at work, doing our part to ensure a
sustainable future for the plastics and
packaging industry.



12. Truthful information

Customer satisfaction is our goal. We achieve it by
providing high-quality products and services. Occa-
sionally, though, a customer may ask us to include
certain information in invoices or other documents, or
to change certain information after the fact, like the
invoice date, the value of the machine purchased, or
the number of parts sold. The customer may have
legitimate reasons to make these kinds of requests, or
they may be prompted by dubious interests. For ex-
ample, a customer might need the altered information
in order to receive money, such as subsidies or grants,
higher loan amounts, or insurance benefits without
being entitled to these funds. If we provide false
information in documents that the customer submits
to third parties and the customer obtains an undue
financial benefit as a result, we can bear criminal
liability ourselves for our role in helping the customer.
With this in mind, we take a critical view of any unusual
or abnormal customer requests and ensure that all the
information we provide is truthful.

= Al of the information we provide in
documents reflects the truth.

= \We protect ourselves and do not risk
any personal disadvantages just to do
a customer a favor.

= \We observe the legal requirements re-
lating to keeping business documents
for certain periods.

information we provide in
ices and other documents
lways truthful.




Contact

Everyone at the company — our employ-
ees, managers, and members of the
executive management — needs to un-
derstand the importance of the princi-
ples set down in this Code of Conduct.
Legal violations can often be avoided
simply by seeking advice early on.

If you are not sure whether your con-
duct is in keeping with the guidelines
laid out in this Code of Conduct or have
any questions about the Code of Con-
duct itself, please feel free to contact
your supervisor and the members of the
Briickner Group compliance organiza-
tion. All of them will be happy to advise
you.

A special e-mail address has been set
up for questions about the Code of
Conduct or the compliance guidelines:
compliance@brueckner.com. You can
also use this address to report violations
of the law, this Code of Conduct, or the
compliance guidelines.

You can also report the details of viola-
tions confidentially through our whistle-
blower system, which is accessible via
the “Compliance” section of the Briickner
Group website. The whistleblower
system is maintained by an independent
external provider. The identity of the
person reporting violations to the Code
of Conduct is kept anonymous.

For further information on our compli-
ance system, please see the guideline
titled “Compliance Code of the
Brlckner Group.”

Members of the Brickner Group:
Brlckner Maschinenbau = Brickner Servtec = Kiefel = PackSys Global
Combitool = Madag Printing Systems = Texa = Kiefel Packaging B.V. = Kiefel Packaging GmbH = Kiefel Automotive s.r.o.
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